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Supporting 

internationalisation of HE 

through professionalising 

services for mobile 

academic staff 
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79

84

89

111

178

181

185

188

199

254

289

437

454

467

Social life

Family matters (e.g. childcare, job opportunities for partner)

Welcome programme (e.g. information seminar, induction training)

Recognition of qualifications

Professional networking

Local practical matters (e.g. local contracts)

Travel arrangements

Career advice and guidance

Language support/translation

Training (e.g. in teaching, research)

Funding opportunities (e.g. search for grant funding)

Social and healthcare insurance

Accommodation

Immigration matters (e.g. visa/residence/work permit)

Q21: Assistance on what matters do you consider most important? Please rank 
your top 5 choices.

More common 
services with 
higher levels of 
satisfaction

Less common 
services with 
lower levels of 
satisfaction



Impact on satisfaction, performance & retention 

Language

Immigration

Accommodation

Integration

Family matters

Funding



9%

13%

13%

17%

19%

37%

From my past employer

Other

From recruitment advertisements in media

From a national or European web portal

From my current employer or host institution

Through my network of professional contacts (at a conference, via social
media, etc.)

Q8: How did you learn about this mobility (study, visit or employment) opportunity? (multiple 
choice; n=640)
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65 practices

150 good examples



➢

➢

➢

➢

➢

➢



➢

➢

➢

➢

➢

➢





https://app.uniwelis.saia.sk/practice%20app.uniwelis.saia.sk
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Module’s title

Institutional welcome centre: strategic and practical considerations • Strategic approach
• Internationalisation 
• Welcome centre

Digital Welcome Centre • Data collection
• Data analysis
• Digitalisation

Comprehensive approach to welcome services • Support services 
• International researchers needs
• Strategic approach

Local partnerships • Partnerships
• International mobility support
• Collaboration

Intercultural Communication. Responding to cultural specifics and 
universals  

• Cultural specifics
• Cultural universals
• Intercultural communication

Global profile, visibility and talent attraction • Global profile
• Talent attraction
• Strategic approach
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